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1. CHILDREN'S FOOD SAFETY AND
PROTECTION ZONES
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Children's Food Safety and Protection Zones

; Green Food Zone (Article b)

Management & 4 Desianation of Children cat ] .
Designation of 4 Designation of Children’s Food Safety and Protection Zones

Children's Food « Zone centered around streets/roads within 200 meters in a straight line from
Safety and schools and its boundaries

Protection Zones




Children's Food Safety and Protection Zones

; Green Food Zone (Article 6 & 7)

Management &
Designation of
Children's Food « To create safe and hygienic food retail environment in instant food businesses, automated food

[ Management of businesses selling Children’s Favorite Foods

Safety _and vendors, snack shops and bakeries, school canteens, convenience stores, stationary stores and other
Protection Zones

locations frequently used by children

* Designated consumer food sanitation supervisor to provide guidance and
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inspections within Children’s Food Safety and Protection Zones
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¥ Designation of Exemplary Business Establishments
« Designate from applied businesses who provide safe and hygienic facilities and do
not sell high-calorie foods or high-caffeine foods

« Some of the expenses incurred for cooking equipment, facility and display overhaul supported

by the government




Children's Food Safety and Protection Zones

; Green Food Zone (Article 6 & 7)

Management & [ Exemplary business establishments that do not sell high-calorie,

Designation of
Children's Food low-nutrient foods and high-caffeine foods with safe and sanitary

Safety and facility standards.
Protection Zones

Advertising is possible by displaying an exemplary business logo while the nation

supports partial expenses for remodeling and repairing cooking utensils, display and

sales facilities. N——
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Children's Food Safety and Protection Zones

; Green Food Zone (Article 6 & 7)

Man_agerpent & [ Children’s Favorite Food manufacturers
Designation of o . . . o
Children's Food Foods whose consumption increases on specific dates including Valentine’s Day

Safety and and Scholastic Ability Test dates
Protection Zones

[ZFood and cooking business places around schools, 35,000 places

Inspection bi-monthly, totaling more than 6 times annually in Green Food Zone.




2. MANAGEMENT OF
CHILDREN'S FAVORITE FOODS
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Children's Favorite Foods

Children's ~ _ _
Favorite Foods ? Foods that children prefer or eat frequently among foods prescribed

in the Food Sanitation Act or the Livestock Products Sanitary

Control Act, which are prescribed by Presidential Decree

1. Processed Foods 2. Cooked Foods
[4 Snacks, candy, bread, chocolates, processed dairy (% Baked products, ice creams, hamburgers, pizzas
(including processed dairy products, fermented dairy & Bamyeon, df_iGOkbOkk'(St'r‘f'f'ed rice cake), skewers,_
products)’ processed fish (inc|uding fish Sausage)’ flSh Cake,S, fried fOOd, dumpllngs., hot dOgS etc. sold in
nood|es (only packaged)’ drinks (inc|uding Ch||dren S FOOd Safety & Protectlon ZoneS

fruit/vegetable juice/beverages, carbonated,
fermented, and mixed beverage (excluding drinks
labeled or advertised as usually consumed by adults),
instant cooked foods such as Gimbap, hamburgers,
sandwiches, ice creams and popsicles



High—Calorie, Low—Nutrient Foods

High—Calorie, = Children's favorite foods likely to cause obesity or nutritional
Low—Nutrient imbalance, which are higher in calories and lower in nutritional value
Foods? than standard food determined by the MFDS

= Snacks : snacks, candy, bread, chocolates
* Processed dairy : processed dairy, fermented dairy, ice cream 1. Protein €2 g, calorie »250 kcal
ZWce- M = Processed fish : fish sausage 2. Protein (2 g, sugar )17 g
Food = Drinks : fruit/vegetable drinks/beverages, carbonated drinks, 3. Protein <2 g, saturated fat )4 g
fermented drinks, mixed beverage 4. Calorie )500 kcal
= Frozen confectionary including ice cream and ice popsicles 5- Sugar )34 g
6- Saturated fat )8 g
= baked products and ice creams
2ov=--0 M = Soup based noodles (packaged only) . .
Food = Instant foods : Gimbap, hamburger, sandwich ; gg:g:: ;ggg tg:: gcr)?jﬁilr: g%go i
3. Saturated fat )4g, protein {9 g
Meals 4. Saturated fat )4g, sodium »600 mg
, 5. Calorie Y1000 kcal
(0070 ChIE s = Hamburgers, pizza 6- Saturated fat )8 g
* For soup—based noodles, sodium »1000mg



High—Caffein Food

What is
high—caffeine food
?

@ Labeled as high-caffeine food under Article 4 of the
"'Act on the Labeling and Advertising of Food, Etc.

1. Standard for High—Caffeine Content 2. Labelling requirements

® Liquid foods with > 0.15 mg caffeine per 1 mL [ State total caffeine content

(coffee and similar drinks) @Include “High Caffeine Content”
#Warning: “Children, pregnant women, and

caffeine—sensitive individuals should be cautious”

High Caffeine Content
000mg




High—Calorie, Low—Nutrient Foods (Article 8 & 10)

 High calorie, low nutrition food, high—caffeine food prohibited from
selling
* Exemplary business establishments in schools and green zone
prohibited from selling and displaying high calorie/low nutrition food
and high—caffeine food

+ Listed of prohibited items noticed via website each month
* 4,492 items of high calorie/low nutrition food(Jun ‘25)

Prohibited from
Selling

6/5 ol & 1

) {-%«?*g_

Restrictions on
advertising

 Advertising of high calorie/low nutrition food, high—caffi MIJ. dEI'II T
restricted/prohibited T R
« TV ads : prohibited between 5-7 pm (39 TV channels)
* Prohibited during commercial breaks of programs targetir

audience
+ Offers of free toys or other goods that can entice childre

prohibited

% High-caffeine food: caffeine content is >0.15mg/ml, which includes carbonated drinks, mixed beVerages d
processed dairy drinks from among Children’s Favorite Foods




Detrimental to Children's Emotional Health Food (Article €

Prohibited from
Selling

Food detrimental to
Emotional health

[4 Food or food containing images or wording that could harm children’s
emotional wellbeing (arouses betting, sexual curiosity or hatred) are
prohibited from selling

[4 Food resembling certain parts of the human body that arouses sexual curiosity
Food sold using gaming devices
[4 Food resembling money, playing cards, cigarettes or alcohol beverage bottles
[4 Determined by the Minister of Food & Drug Safety
* Food whose containers or packaging containing images of money, playing
[4 cards, cigarettes etc.
+ Food made to resemble specific alcoholic beverage logos, names
« Food made in the form of a sexual nature or containers/packaging that
contains such images that could arouse sexual curiosity
+ Food made in the form of a person or specific anatomical parts (head, arms,
legs etc.)



Detrimental to Children's Emotional Health Food (Article €

DETAILS




3. SUPPLY OF INFORMATION ON
PROPER DIETARY LIFESTYLE
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Nutrition & Allergy Labeling (Article 11 & 11-2)

Businesses undgr @ Among rest area restaurants, general restaurants, bakeries
Mandatory Labeling

D

(Condition 1) If the business is a franchise business in accordance with

the Fair Transactions in Franchise Business Act,

(Condition 2) If there are 50 or more stores that are both under direct

management and operated as franchises

4 Subject to labeling

* Baked products, ice creams, hamburgers, pizza selling businesses

Labeled ltems

“ Labeling items

« (Nutrition) calories, carbohydrates (sugar), protein, saturated fat, sodium

* (Allergens) eggs (poultry only), milk, buckwheat, peanuts, soy, wheat, mackerel, crab,
shrimp, pork, peach, tomato, sulfurous acid (limited to cases where the final product’s
SO2 content is 10mg/kg or more from adding), walnuts, chicken, beef, squid, shellfish
(including oyster, abalone, mussel)




Nutrition & Allergy Labeling (Article 11 & 11-2)

 Nutritional Content
- In a way that allows consumers to access the information prior to

ordering or consuming, depending on the ordering method (store, phone,

online)
* (Store) menu, leaflet, poster etc.; (Phone) leaflet, sticker; (Online) website

 Allergens
- Indicated on the ingredient list irrespective of amount
- Stores shall indicate so that consumers can check directly, online or
phone orders shall provide information on food containing allergens
by sticker or leaflet.

Labeling Method




Nutrition & Allergy Labeling (Article 11 & 11-2)

Labeling Methods: In stores




Nutrition & Allergy Labeling (Article 11 & 11-2)

Labeling Methods: Order by phone or online

A leaflet, sticker, or other form
- displaying nutrition information must be provided.
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If nutrition information is provided online, the leaflet or sticker may be omitted.
However, the information must be displayed near the product name or price.



Nutrition & Allergy Labeling (Article 11 & 11-2)

-

' % Starbucks® Beverage Details
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Nutrition Labeling with Color and Shape (Article 12 & 12-2

Nutrition Labeling
by Color and [ Labeling to allow children to easily understand the nutritional content

Shape (whether it is high or low) g & | xl ¢ |zang]ues

9 (Business) Manufacturers, processors,

Importers of Children’s Favorite Foods

(Labeling Method) high (red), medium (yellow), low (green)

on daily recommended intake

High—Caffeine
Color Labeling  Labeled so that children can easily recognize high—caffeine food

(Business) Manufacturers, processors, importers of Children’s Favorite Foods

Labeling Method) Highly visible red
(Labeling Method) Highly visible re DI}H Q18 000mg




Education of Children on Food Safety and Nutrition,

and Publicity (Article 13)

Experiential Program
Education Material Promotion/Advertising

“Strong Food Explorers” Bxperiential Program to Reduce Sugar
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Quality Certified Food (Article 14 to 18)

Purpose # Certification of Children’s Favorite Food that meet the quality certification
criteria to promote safe and nutritionally balanced manufacture, processing,
and distribution of Children’s Favorite Food

1. Safety and compliance of HACCP standard
2. Sugar, vitamins, minerals and other nutrition standard
3. Standard on the use of tar coloring and food additives

Q  Quality Certification Standard

ABo|orBoras

Quality Certification . _ o
Standard = Cancellation of Quality Certification
1. Qualification obtained through deception or other unjust means
2. If the certified food does not meet the standards of certification
3. Health hazard occurs due to inappropriate manufacturing/production
E 4. The certified food violates the "Food Sanitation Act,, "School Meals Act,,
- MLivestock Sanitation Control Act; or the "Act on Labeling & Advertising of Foods
resulting administrative action such as business suspension, product manufacturing
suspension which is in progress
5. Changes were not notified




4. CHILDREN'S MEAL SERVICE
SUPPORT CENTERS
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Chidren’s Meal Service Support Centers

AR R 07 oML Y
Y8 L3 EOBY NUN KRR A3 2T yO

@:: b )
Visit Guidance Targeted Develop & Develop & Develop
Sanitation, safety Education distribute distribute education
and nutrition Children, menus, Info materials
management principle/teachers, standard Leaflets for and run
cooks, parents recipes households education

centers



5. CAMPAIGN TO REDUCE
HIGH-CAFFEINE INTAKE AMONG

TEENAGERS




REDUCING TEEN CAFFEINE INTAKE

Purpose

Methods Q

4 As teen caffeine consumption rises, a campaign was launched to curb
excessive intake.

' s *amgn“,
Recommended maximum daily caffeine intake & I | mem
»(body weight x 2.5 mg) shared to guide 5 el N

(4 High-caffeine drinks grouped in convenience
stores with campaign
materials on display.

B B4 IO ZIHL SRS A THS?
=B%H x 2.5mg(60kg JIE 150mg)

(4 Posters shown on kiosks/payment screens () smovraeen

at convenience stores, cafes, study rooms,
and libraries. EQ 9|'|l||ﬂ E!'%"':’
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proper consumption.



Ministry of Food and
Drug Safety
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